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The role of SEPE in the Greek market

The Federation of Hellenic Information
Technology & Communications

Enterprises (SEPE) is a non-profit
organisation, founded in 1995 by
Information Technology companies.

SEPE operates as an institutional
interlocutor vis-à-vis the Greek
Government, the European Commission
and other bodies of influence, by providing
valid and accountable advisory feedback,
regarding the development of Information
and Communications Technologies (ICT)
in Greece and by facilitating the
development of synergy alliances among
its members.

Over 400 companies from all over Greece
are currently members of SEPE. They
collectively account for more than 95%
of the country’s turnover in the
Information Technology and Telecommuni-
cations sector which in turn represents
5% of the GDP.

Our goals

ñ The rise of public awareness on the
importance of ICT and the transition
of the Greek society to an information
culture for all.

ñ The modernisation of the Public Sector
through the use of Information
Technology.

ñ The development of a high - speed

telecommunication network to
complement the current Communi-
cation Infrastructure.

ñ The representation of the interests and
views of Greek ICT Enterprises to the
government, public and private institutions,
international organisations, the European
Union, the media and society.

ñ The promotion of close partnerships
between ICT enterprises and the public
sector as well as the collaboration with
all relevant bodies for the development
and effective implementation of a
National Strategy for Information Society.

ñ The design and implementation of
programs addressing the needs of a
broad spectrum of business enterprises,
so as to improve their competitiveness
in the market.

ñ The cooperation between the ICT
market and the academic community
in order to strengthen the link between
educational curricula and contemporary
market needs.

The power and credibility of
SEPE at the service of its
members

ñ Active representation of its members
in all relevant private or public bodies
in Greece and internationally.

ñ Effective lobbying and leveraging power

resulting from promoting members’
matters collectively.

ñ Constant and consistent flow of
information for current developments in
the ICT market and promotion of
opportunities for investment and growth.

ñ Advanced legal and advisory services
that address issues relevant to the ICT
sector.

ñ Fostering synergies with the largest
information and telecommunications
companies resulting from the exchange
of views and the exploration of business
opportunities.

ñ Access to a variety of research data and
conference meetings that shape future
market trends.

International Presence

SEPE represents its members in the global
ICT scene, actively participating in the most
prestigious international associations:

ñ Member of the European Information
& Communications Technology Industry
Association (EICTA)

ñ Member of the World Information
Technology and Services Alliance
(WITSA)

ñ Member of the International
Telecommunications Union (ITU).
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SEPE members represent:

ñ 95% of the country’s turnover in the ICT sector

ñ 5% of Greek GDP

ñ 55 global technology leaders

ñ 100.000 employees
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E U R O P E A N  I N F O R M A T I O N  T E C H N O L O G Y  O B S E R V A T O R Y

Internet boom spurs the Information and

πn the preface of the annual report of
European Information Technology

Observatory (EITO) for 2007, Mr. Brunno
Lamborghini, President of EITO, stresses
that the Information and Communications
Technologies Industry has entered a new
era, as regards the convergence of
technologies, the Internet boom and the
utilization of the Internet Protocol as a
basic architectural infrastructure for
telecommunications.

The 2006 count, registered 2.7 billion
mobile phone devices, 180 million
broadband access lines and 100 million
3G mobile telephony lines. The European
Information Technology Observatory
anticipates that the European market
for the Information and Communications
Technologies Industry will reach €700
billion this year and €720 billion in 2008.
According to Mr. Lamborghini, the so-
called BRIC countries, like Brazil, India
and China, play a leading role in the
boom of new technologies. 

China has turned out to be the world's
biggest exporter of digital technology
products and the sixth biggest market on
an international level. The United States
of America are on a stable course and
the new Member States of the EU Internet
users will amount to 300 million.

Europe and the global market

The improvement of the economic
environment and of the entrepreneurial
trust in Europe had a positive effect on
new technologies as well. The overall
value of the European market for the
Information and Communications
Technologies Industry, for 2006, amounted
to ¤680 billion, corresponding to 5.7%
of the total European gross product. The
value of the information technology
market reached €324 billion while the
telecommunications market amounted
to €356 billion. Compared to the
European and the American Information

technology market, the Japanese market
increased by 0.9%, reaching ¤286 billion.
The international market for the Information
and Communications Technologies Industry
amounted to €2.032 trillion. According to
the European Information Technology
Observatory, in the period 2006 - 2008,
the information technology market will
increase by 4.5% in Europe, 5.8% in the
USA, 1.9% in Japan and 10% in the rest
of the world. The respective percentages
for telecommunications are 1.3% in Europe,
2.4% in the U.S.A., 0.1% in Japan and 5%
in the rest of the world (Table 1 & 2).In
Europe, the sectors of public administration
and health were the pioneers of investment
in digital technology. The banking sector
and the financial sector followed. At the
same time, the telecommunications sector
remains and will continue to be one of the
heaviest investors.

Greece

The Greek market for the Information and
Communications Technologies Industry
will have higher rates of development

compared to the European average. More
specifically, EITO estimates that, in 2007,
the value of the Greek ICT market will
reach €8,647 billion, marking an increase
of 3.4%, compared to 2006's €8,359
billion (Figure1).The Information and
Communications Technologies market
growth rate for the new Member States
of the EU, like Latvia, Poland, Romania,
Slovakia and Slovenia, will keep being
impressive, at least until 2008 (Table 3). 

The Greek information technology market,
though smaller, will mark an increase of
6.7%, which is a higher percentage
compared to the telecommunications
growth (Figure 2). According to the study,
software and services will be the main
factors driving high growth rate. Hardware
- wise, an increase in laptop sales is expected.
In telecommunications, the growth rate is
expected to be much lower and reach 2.3%
in 2007 and just 1.1% in 2008.

One of the most interesting facts resulting
from the European Information Technology
Observatory's survey is that Greece
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EITO anticipates that the European market 
for the Information and Communications

Technologies Industry will reach €700 billion 
this year and €720 billion in 2008

SEPE

Table 1. Global ICT Market, in ú b., *estimation Table 2. Global IT Market, in ú b., *estimation

2006 2005% 2006% 2007*%

Europe 324 35.5 35.0 34.6

USE 347 37.1 37.5 37.7

Japan 129 14.5 13.9 13.5

Rest of World 126 12.9 13.6 14.2

Total 927 100 100 100

2006 2005% 2006% 2007*%

Europe 680 33.9 33.4 33.1

USE 574 28.1 28.3 28.4

Japan 286 14.5 14.1 13.7

Rest of World 492 23.5 24.2 24.8

Total 2,032 100 100 100
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€2,238. The Greek people spend only
4.29% of their gross national product for
computers and telecommunications. Low
expenses constitute an opportunity, given
the fact that there is space for
development. Nevertheless, immediate
action is required by both the public and
the private sector, in addition to a more

English edition 2007 5

presents a significant shortfall in expenses
for information technology and
communications products and services per
capital. In 2006, the expenses per capita
amounted to €783 per annum, with the
average being ¤1,374 for Europe and
€1,597 for EU-15. The respective numbers
for the USA and Japan are €1,943 and

Communications Technologies Industry
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3,7%

1,6%

2,1%

2,9% 4,7% 4,6%
6,7% 6,8%

3,2% 2,9%
2,3% 1,1%

3,7%

3,5%
3,4% 3,4% 2,6%

3,6%

Telecommunications Total  Greek ICT market

Figure 1. The Greek ICT market, in ú b., *estimation Figure 2. The Greek ICT market, in ú b., *estimation Figure 3. Analysis of the Greek ICT market, 
in ú b., *estimation

Table 1. The European ICT market/ country, in ú m. * estimation

extensive use of computers and the
Internet, which remains low compared
to the rest of Europe. If the analysts'
estimations are confirmed, 2007 will be
a milestone for the domestic information
technology market. Experts already expect
an improvement of the growth rate in
all partial sectors of information technology
in 2007. The turnover of the information
technology market is expected to be the
highest in recent years while the overall
turnover of the software market is
expected to amount to €406 million.

Laptop sales are expected to exceed
desktop sales owing to the international
drop in laptop prices, domestic
competition and the turn of preference
of gamers, who used to prefer desktops.
Furthermore, professional technology
users show an obvious preference for
laptops, as their spread is connected to
the spread of broadband services. The
value of this particular market reached
€386 million in 2006 and will amount
to €406 million in 2007. Fixed telephony
services amounted to €1,922 million in
2006, marking a decrease by 0.9%. On
the contrary, mobile telephony services
thrive and thus reached €2,514 million
in 2006, which is a 3.2% increase.
However, in 2008, the mobile telephony
services sector is expected to show signs
of stagnation, with an estimated 0.3%
growth rate.

Software products IT services ICT equipment Carrier Sevices

2008*2003 2004 2005 2006 2007
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5

6

Europe 2004 2005 2006 2007* 2008* 2005 2006 2007* 2008*
/04% /05% /06% /07%

Austria 14,101 14,551 14,908 15,333 15,814 3.2 2.5 2.9 3.1
Belgium/ Luxembourg 17,714 18,159 18,496 19,071 19,691 2.5 1.9 3.1 3.3
Denmark 12,540 13,009 13,290 13,455 13,678 3.7 2.2 1.2 1.7
Finland 9,521 9,811 10,057 10,247 10,491 3.0 2.5 1.9 2.4
France 90,918 94,524 96,688 99,900 103,173 4.0 2.3 3.3 3.3
Germany 128,615 131,839 133,802 135,997 138,657 2.5 1.5 1.6 2.0
Greece 7,807 8,087 8,359 8,647 8,870 3.6 3.4 3.4 2.6
Ireland 6,183 6,406 6,624 6,801 6,972 3.6 3.4 2.7 2.5
Italy 67,297 69,092 70,389 71,786 73,215 2.7 1.9 2.0 2.0
Netherlands 31,391 32,517 33,667 34,758 35,869 3.6 3.5 3.2 3.2
Portugal 8,727 9,107 9,317 9,597 9,811 4.3 2.3 3.0 2.2
Spain 40,158 43,003 44,989 46,371 47,616 7.1 4.6 3.1 2.7
Sweden 20,900 21,541 22,089 22,566 23,195 3.1 2.5 2.2 2.8
United Kingdom 114,947 119,953 123,658 127,297 130,814 4.4 3.1 2.9 2.8
Bulgaria 1,619 1,843 1,994 2,176 2,314 13.8 8.2 9.1 6.3
Czech Republic 5,630 6,332 6,914 7,494 7,970 12.5 9.2 8.4 6.4
Estonia 709 794 852 899 936 11.9 7.3 5.5 4.1
Hungary 5,460 5,775 6,084 6,390 6,669 5.8 5.4 5.0 4.4
Latvia 863 1,002 1,102 1,197 1,278 16.0 10.0 8.6 6.8
Lithuania 1,088 1,203 1,314 1,371 1,423 10.6 9.2 4.4 3.8
Poland 12,507 14,376 15,858 17,078 18,273 14.9 10.3 7.7 7.0
Romania 3,390 4,122 4,767 5,274 5,763 21.6 15.6 10.6 9.3
Slovakia 2,051 2,248 2,442 2,641 2,823 9.6 8.6 8.2 6.9
Slovenia 1,370 1,519 1,607 1,701 1,784 10.9 5.7 5.9 4.9
∂.U. 605,506 630,813 649,267 668,047 687,099 4.2 2.9 2.9 2.9
∂.U. 15 570,819 591,599 606,333 621,826 637,866 3.6 2.5 2.6 2.6
Norway 9,744 10,078 10,329 10,534 10,854 3.4 2.5 2.0 3.0
Switzerland 19,437 19,978 20,359 20,945 21,576 2.8 1.9 2.9 3.0
∂U15 + Norway 
& Switzerland 600,000 621,655 637,021 653,305 670,296 3.6 2.5 2.6 2.6

Total Europe 634,687 660,868 679,954 699,526 719,529 4.1 2.9 2.9 2.9
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S T A V R O S  D I M A S

ΔThe environment is the basis of life
and of the economic activities that

make human development and prosperity
possible. That is why we must protect it.
As we look back over our record in this,
the 50th anniversary year of the European
Union's foundation, it is clear that the
EU and its member states have made
major advances in environmental terms. 

The air we breathe and the water in our
rivers and lakes are now much cleaner
than they were. Europe has put in place
the world's most comprehensive body of
legislation and other initiatives to protect
the environment, addressing issues ranging
from waste management and energy
efficiency to the protection of migratory
birds, and products from cars and trucks
to detergents. 

Yet the fact is that we – and the rest of
the globe – still face serious environmental
challenges today. 

Some of these pose vital threats to
mankind's future economic prosperity
and social stability. Climate change
threatens to change the face of our
planet and force huge population shifts
away from areas that will become
uninhabitable. The global loss of biological
diversity is reducing ecosystems' ability
to provide the vital services, such as the
purification of air and water, on which
our lives and our economies depend.
Our unsustainable patterns of
consumption and production threaten to
exhaust key natural resources.  

As individuals there is much that we can
– and must - do to reduce our own
'environmental footprint.' Small gestures,
like recycling our waste and walking to
the local shops instead of driving, make
a big difference when thousands of
people act in concert. 

But to tackle these environmental
challenges effectively it is clear that we

also need massive eco-innovation –
innovation in a wide range of new
technologies that will protect the
environment by using fewer resources
and creating less pollution. 

With the global population forecast to
exceed nine billion people by 2050, our
economies have to become far more
efficient in their use of non-renewable
resources or there may be too little left
for future generations. And to prevent
climate change from reaching catastrophic
levels we will need deep reductions in
worldwide emissions of carbon dioxide
and other greenhouse gases. This will
require nothing short of a new industrial
revolution to invent the resource-efficient,
low-carbon economy of the future. 

These challenges are huge – but so are
the business opportunities for those who
develop the best technological solutions and
succeed in bringing them to market first. 

The good news is that, driven by a
combination of legislation and
entrepreneurship, eco-innovation is gaining
momentum, in Europe and elsewhere.

Environmental industries – including
areas such as air pollution control,
wastewater management and recycling
industries, for instance – are already an
important sector of the European
economy. Their turnover is equivalent
to 2.2% of the EU’s GDP and they employ
some 3.4 million people. The global
market for environmental technologies
is now worth 1,000 billion euros a year
and Europe holds one-third of that. We
are the world leader in wind power
technology, for instance.  

All this is very encouraging. But the scale
of the challenges we face means that we
must expand the market for environmental
technologies much further. 

That is why in 2004 the European
Commission launched the Environmental
Technologies Action Plan (ETAP). ETAP
is promoting eco-innovation and the
take-up of environmental technologies
through actions to support research and
development, mobilise funding, increase
demand and remove market barriers. It
is helping to sharpen the EU's
competitiveness and to meet all three goals
of the Lisbon strategy: increasing economic
growth, creating new jobs and improving
the environment.

Now Europe is preparing to go further.
As climate change has raced up the political
agenda over the past year, so political
awareness of the crucial importance of eco-
innovation for our future has also greatly
increased. I am grateful to Germany, and
in particular to Sigmar Gabriel, the
environment minister, for making eco-
innovation an important theme of its
presidency of the Council of the EU during
the first half of this year. 

The result of these discussions is that
the Commission will be coming forward
with major new initiatives in the near
future aiming to push towards achieving
sustainable consumption and production
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and to help industry benefit from the
emergence of new markets in
environmental technologies. We intend
to have these initiatives ready by the
end of this year or in early 2008. An
internet-based public consultation to
gather input from the widest possible
range of stakeholders will run during
this summer. Information and
communication technologies (ICT) is a
sector that naturally combines business,
technology and innovation. ICT's rapid
growth has spawned an array of
innovations that are helping to protect
the environment today. 

For example, teleworking can reduce the
need for travel, thus cutting transport
emissions. The creation of digital
equivalents is enabling products to be 'de-

change and increasing energy security
- of improving energy efficiency 20%
by 2020. I believe eco-innovation has
untapped potential to contribute a great
deal more and towards sustainable
development. Big rewards await the
companies that will lead the way. 

Through our current and forthcoming
actions, the European Commission will
do all it can to create the most favourable
conditions for progress. Ultimately it is
the choice of each of us, as policy-makers,
producers and consumers, that will make
a difference and prepare a more
sustainable future.

Mr. Stavros Dimas is the European Commissioner for the
Enviroment

materialised.' And 'intelligent' optimisation
technologies are making it possible to
reduce energy consumption. Technologies
such as these will be crucial for meeting
the EU's objective – as part of our
wider commitment to tackling climate

coming today's environmental challenges

ICT's rapid growth has

spawned an array of

innovations that are

helping to protect the

environment today. 
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D O R A  B A K O Y A N N I S

D
iffusion of knowledge, exploitation
of information, investment in new
technologies, innovation, as well

as promotion of business extroversion
constitute the most vital factors in the
restructuring of the economy and the
adjustment of Greek businesses to the
contemporary international economic
environment. The formation of the
potential product of a national economy
affects employment, income, cohesion,
education as well as the general
developmental prospective of a country.

The ability of an economy to allocate
resources to research and technology
renders it more effective and competitive,
leading it at the same time towards the
economy of knowledge and the necessary
entrepreneurial extroversion, which

constitutes the objective of the new era.
Technology and innovation configure new
conditions for businesses and the entire
society. Nowadays, information society
touches the daily life of citizens, affecting
at the same time their transactions with
the State and the private sector. The
digital era opens up horizons and prospects
unimaginable, until recently.

E-Government, e-commerce and electronic
transactions, as well as numberless
Information and Communications
Technologies applications, change long-
established habits and behaviors. 

The European Union has long now
appreciated the benefits and the value of
investing in new technologies in transforming
the European economies into economies
of knowledge and innovation. 

Through the Lisbon Strategy and i2010,
Europe tries to create the appropriate
conditions so that Member States can
adjust to and take advantage of the rapid
developments in information technology,
telecommu-nications, transport, as well
as the internationalization of markets
and businesses. It anticipates to reinforce
employment and the development
prospects of Member States through
innovation and technology.

It is true that the growth of a country's
capital potential is not in itself adequate
to magnify an economy. Growth by itself
is not enough; a constant enhancement
of the country's capabilities, as well as the
integration of technological advancements
and entrepreneurial innovations to the
production process is required. Our reflexes
as members of the European family should
also become activated by the fact that
the distance separating Europe from USA
in the fields of research, development
and technology is getting longer instead
of being shorter. Unfortunately, we have
lost ground as regards many state-of-
the-art technologies. We should really
be concerned about the mediocre
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adjustment of Member States to the
objectives of the Lisbon Strategy. We
should overcome disfunctions, enhance
actions and redesign, if necessary, our
policy in this specific field.

On a national level, the technological
weaknesses and insufficiencies are more
or less well known. There is a clear shortfall
of Greek society in terms of its adjustment
to the digital era. Innovation, technological
adaptation, development of research and
business extroversion constitute the great
challenges that our government is going
to face in the next few years. Challenges
which should become the central priorities
of a long term national development
strategy. The current government has
hammered a well designed plan for the
enhancement of competitiveness and
innovation, as well as for the promotion
of research and technology in our country.
At the Ministry of Foreign Affairs, we
place great emphasis on economic
diplomacy and developmental cooperation
in an attempt to create a favorable
framework for Greek companies abroad,
thereby enhancing the extroversion and
the developmental prospects of the Greek
economy and Greek businesses. 

In collaboration with the Ministry of
Economy & Finance and the Ministry of
Development, we make the most of our
leading position in the Balkans opening
up new horizons and new markets. We
promoted the idea of a free trade zone
throughout the Balkans, a particularly
important area for the interests of Greek
businesses. We are turning Greece into
an energy hub of Southeastern Europe.
We are enhancing the entrepreneurial
collaboration between Greece and Turkey.
At the same time, we are refreshing our
bonds with the Arab countries and we
are opening up to Asian markets (China,
Japan and South Korea). Our next step
is to promote economic diplomacy and,

The role of the National Regulatory
Authority needs to be enhanced, along
with the institutional role of the Fair
Trading Commission. The General
Secretariat for Research and Technology
should assume a leading role in that
effort. Programs like “Information Society”
or “Taxis Net” are not enough on their
own if we do not provide motivation for
the production of know-how, if we do
not ensure resources for research, if we
do not focus on innovation in new
technologies. Our strategic pursuit should
be the technological convergence of our
country with the other technologically
advanced countries of Europe. That is
the only way we can guarantee our
country's progress, as well as the conditions
for a better tomorrow.

Ms. Dora Bakoyannis is the Foreign Minister
of Greece

subsequently, the openness of the Greek
economy to the American continent,
mainly Central and South America.

This government promotes reform in
education and research. We became fully
aware of the fact that there is no
sustainable development without
technology and innovation. That is why
we encourage the dissemination and the
use of new technologies in the productive
spectrum, from tourism and rural economy
to financial markets, public administration
and social services. Our target is the
production of innovative, technologically
advanced high added-value products.

Nevertheless, in order for the
aforementioned policies and actions to
be successful, we must improve digital
literacy and turn the economy towards
a technologically advanced pattern of
development. The adjustment of the
productive sectors of the economy to
the new era is not an easy task. It requires
a change of mentality and private
investments in technology and computers.
It demands time and a change of
orientation, support by the public
administration and institutional change.

economic extroversion

We encourage the
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use of new

technologies in the

productive spectrum,
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G E O R G E  C .  N E W S T R O M

Which are the sectors where WITSA
will focus its activities until WCIT

2008?

The information and communication
technology (ICT) industry is an important
and robust industry. In fact, it is one of
the most dynamic creators of jobs and
income in the world. Perhaps that is why
total global ICT spending has added $1
trillion in five years, from $2.1 trillion in
2001 to $3.1 trillion in 2006. If the
marketplace remains on course, the
forecast stipulated by the World
Information Technology and Services
Alliance's (WITSA) benchmark study,
Digital Planet 2006, is that this growth
in spending will reach $3.9 trillion by
2009. ICT represents 6.8 percent of global
GDP over the period 2001 - 2005.

Keeping the global ICT marketplace on
course is the mission of WITSA. WITSA
is dedicated to advocating policies that
advance the industry's growth and
development; facilitating international
trade and investment in IT products and
services; and strengthening national ICT
industry associations through the sharing
of knowledge, experience, and critical
information.

WITSA has a real impact on the global
ICT public policy environment. It
strengthens the industry at large by
promoting a consistent legal and
regulatory environment. WITSA voices
the concerns of the global ICT industry
at an international level with such
organizations as the World Trade
Organization (WTO), the Organization
for Economic Cooperation and
Development (OECD), the World Bank,
the Asia Pacific Economic Cooperation
(APEC), the international Telecommu-
nications Union (ITU), and other
international forums where public policies
affecting industry interests are discussed,
developed, or implemented.

The current priority public policy areas of
WITSA are:

ñ WTO Doha Negotiations - in particular
the need to address in the global trading
rules Internet Services and electronic
commerce matters

ñ Internet Governance Issues, in particular
Internet access, as a follow-up to the
World Summit on the Information
Society/IGF

ñ Health Information Technology - how
the use of IT can better deliver healthcare
and save lives

ñ Information Security and Privacy - still
must address these matters and engage
other to promote security and
cooperation to protect online
transactions and data

ñ Next Generation Networks, the business
and policy implications for an all-IP

network, including the Next Generation
Internet

ñ E-Government - the use of ICT for
government services 

ñ ICT for Economic Development - how
appropriate public policies to facilitate
the use of ICT can have a positive effect
on the growth of business, jobs, and
economic development.

Which are the technology trends that
will determine the enterprises strategy
of our sector internationally?

As stipulated in WITSA's flagship study,
Digital Planet 2006, worldwide spending
on ICTs will surpass $3 trillion by the end
of 2006 and reach $3.9 trillion by 2009. 

Market forces and technology innovations
will continue to shape the industry
outlook. These are largely evolutionary
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in nature, playing out over the course of
years; however, public policy decisions also
have an immediate impact. Key issues are
security, privacy, spam, competition policy,
spectrum availability, interoperability,
standards, end-to-end quality of service,
access to emergency services, and what
role (if any) of Universal Service in IP
based environments. How these challenges
are dealt with will greatly impact business
strategies internationally, and whether
industry is able to reach its fullest possible
potential. Most companies today, even
mid-sized firms, are launching operations
outside of their headquarter country.
The desire to have commonality and
consistency across the organization is
increasing in importance. As a result,
global reach is one of the factors
contributing to recent vendor success in
HR services and BPO in particular. 

Underlying these phenomena is the
fundamental shift in the nature of
networks, the transition to Internet
Protocol. This change has been growing
over time, as services riding over current
existing networks, such as circuit-switched
telephony communications, shift to
packet-based systems. 

The ripple effect of IP-enabled devices is
nothing short of astonishing. The future
holds the promise of exponential growth
not only in addressable computers but
also automotive vehicles and handheld
devices, machinery, sensors, home
appliances, pallets and cases and other
consumer items linked to the Internet.
IDC anticipates that by 2009, over 30
million U.S. wireless subscribers will be
consuming commercial video/TV content
and services over wireless devices. 

Convergence is blurring the distinctions
between wireline voice, cellular, cable
and data networks. In this new
environment, if information can be
digitized it can be delivered - when and

through face-to-face communications.
This raises the potential that interpersonal
interactions requiring people to be
physically in the same location can
alternatively be performed at a distance.
This could lead to sweeping changes in
the way many services are performed in
the future in fields such as education
and healthcare. 

A third a category of potential services
involves using networks to automate
functions that currently require more
active human involvement. For example
retailers using RFID chips linked to
networks detect inventory status to
trigger product reordering. 

Health care information networks linked
to the home monitors and used as an
“early warning” system to alert
professionals that a chronically ill patient
requires special attention.

If the marketplace

remains on course,

the forecast

stipulated by the

WITSA benchmark

study, Digital Planet

2006, is that this

growth in spending

will reach $3.9 trillion

by 2009

where it's needed. Next Generation
Networks will deliver voice calls, video
streams, website visits and more through
the same device on a transparent network.

I would like to list five trends that are going
to be increasingly fundamental to
enterprises that want to operate
successfully in the global market place. 

ñ Greater delegation of control from the
center to the edge of the network:
Perhaps the most fundamental
consequence between the business
model of the 20th century and future
strategy is the delegation of centralized
control to service providers and
consumers at the edge. 

ñ The proliferation of multi-access, multi-
use devices 

ñ Always-on, anywhere, ubiquitous
communications

ñ The rise of Internet Protocol (IP) networks
- further decoupling of what type of
data gets transmitted from how this
happens

ñ Future challenges and public policy
issues

Anticipating which new services will
flourish over the next few years is a
challenge - and a business opportunity.
The array of potential new applications
and services stretches the imagination.
Three general characteristics seem to tie
many of them together. First, applications
that once required distinct devices can
be incorporated into multi-access, multi-
use devices. The combination of
functionality will depend more individual
consumer preference than technological
limitations.

Second the change reflects a “new
“paradigm of location” which reflects
the ability of users to exchange information
in real time in a manner once only possible

technology industry is an important 
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Well established multinationals will more
and more see offshoring as a catalyst
for a broader plan to overhaul outdated
office operations and to build new
competitive strategies. While some
businesses no doubt will want to
downsize, others are more interested in
liberating expensive analysts, engineers,
and salesmen from routine tasks so they
can spend more time innovating and
dealing with customers.

Which is the role of the emerging markets
in the International ICT Market and does
WITSA plan to take initiatives towards
this particular direction?

Business has been working hard through
independent projects to provide assistance
to disadvantaged economic groups,
localities, regions or countries, aimed at
transforming the digital divide into a
digital opportunity. Almost any sizeable
company today has taken up some local
or regional responsibility in bridging the
digital divide. Developing countries can
reap these benefits resulting from the
technological innovations that have led
to the commercialization of the Internet;
they can leapfrog technologies and
become active participants in the online
global economy. However, these assistance
programs will become a digital opportunity
only if governments adopt a policy
framework that ensures that access to
digital information and communication
networks is a viable option for the citizenry
at large.

Currently, public policy discussions which
are carried out under the catch word of
"digital divide" seem overly focused on
the divide, as a result rather than a risk,
and do not stress sufficiently either the
opportunity aspect or an understanding
of the conditions under which inadequate
endowment turns into a trap. In order
to reduce the risk that discussions on

12

the "digital divide" become a self-fulfilling
prophecy, discussion needs to focus on
developing greater understanding of
how to advance digital opportunities.

The global business community is committed
to speeding the development of a truly
worldwide information society that can
foster economic growth and social well-
being for all. It recognizes that capabilities
based on information and communications
technologies (ICTs) can serve as vital tools
for sustainable economic development,
knowledge sharing, societal interaction
and freedom of expression, particularly in
the world's least developed countries. Only
if business and governments work together
with other partners can people everywhere
be assured of access to ICT tools and the
knowledge and empowerment they deliver.

WITSA members are committed to
building upon existing public-private ICT
partnerships and to the creation of
enabling environments. This will stimulate
private investment in the infrastructure
necessary to support the sustainable
development of the Information Society.
Business can thus fulfill its role through
a comprehensive approach that
incorporates both short-term and long-
term strategies.

WITSA believes that many emerging
economies need to pay particular attention
to the following three important issues:

ñ The role of government in introducing
competition and providing a favorable
regulatory environment to enable the
development and deployment of an
underlying Information and
Communications Technology (ICT)
infrastructure

ñ Education, both basic and in the use
of information technology products
and applications

ñ Benefits of applications to improve the

The information and communication technology industry 

Technology trends are also transforming
the future of outsourcing practices, which
has traditionally been portrayed by some
as a method for hiring software engineers,
computer help staff, and credit-card bill
collectors to exploit the low wages of poor
nations - often resulting in big layoffs at
home. But a more enlightened, strategic
view of global sourcing is starting to
emerge as managers get a better fix on
its potential. Often dubbed
"transformational outsourcing," executives
are discovering outsourcing is really about
making profits as well as making better
use of skilled domestic talent, and even
job creation in the home markets, not
just cheap wages abroad. Labor savings
from global sourcing is peanuts compared
to the huge potential increase in efficiency,
productivity, quality, and revenues made
possible by fully leveraging offshore
resources. Increasingly, outsourcers will
seek to create radical business models that
can give them competitive advantages.
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lives of citizens, specifically e-
government, e-health and e-learning

Over a number of years, WITSA has been
fortunate to take a leadership role in many
programs dealing with the impact of ICT
on industry and society. Over the past
three years, WITSA and ITAA have been
jointly participating in an initiative with
the US Agency for International
Development entitled “IT mentors Alliance”
(ITMA), designed to develop sustainable
ICT associations in developing countries.
The program, which designated more than
$1 million over three years, provided
educational experiences and opportunities
to attend global meetings, policy workshops
and agenda setting initiatives to executives
of IT associations in developing countries
throughout Africa, the Middle East, and
Asia. The program also provided training
in association organization and
management, in developing effective
association programs, in public policy
development and other specific topics of
general interest to the industry.

To date the program has resulted in
increased outreach to IT groups in the
developing world. Fourteen countries
were active participating in the program
(Algeria, Bangladesh, Cambodia, Kenya,
Mongolia, Morocco, Nepal, Philippines,
Rwanda, Senegal, Sri Lanka, Tanzania,

Tunisia, and Uganda). Five new ICT
associations were formed in Cambodia,
Rwanda, Senegal, Tanzania and Uganda.
In addition, WITSA was instrumental in
the creation of an Arab regional ICT
association (“IJMA3), and an African
federation of ICT associations (AFICTA).

A very successful activity of WITSA has been
its workforce survey projects. Piloted
initially in the Philippines, the project
assists the associations to conduct a survey
of the current ICT workforce skills and
those that are expected to be needed in
the future. Working with the government
and education communities in their country,
the association is able to help plan for the
future and make recommendations to
improve workforce skills.

Do you believe the EU i2010 strategy
moves towards the right direction to cover
the digital gap between USA and EU?

Over the last ten years the impact of ICT
on productivity in the EU has been
consistently half of the impact in the
US. Businesses and governments seem
to make better use of WITSA members'
products and services in the US than in
the EU. European policy makers recognise
the problem; the challenge is to identify
the priorities and then encourage action
in Brussels and in the member states. 

WITSA recognises that i2010 serves one
particularly important purpose - it keeps
the issue of better use of ICT on the
European political agenda. But in our
opinion many EU members don't "walk
the talk". Many of the National Reform
Programmes fail to give priority and
impetus to information society policies
or include important elements like digital
convergence or ICT R&D. One Finnish
MEP (Finland currently holds the Presidency
of the EU) remarked at the recent i2010
annual conference that if you looked at
where the money is spent, Europe is
investing more in becoming a "potato
economy" than a "knowledge economy".

A recent report by ex Finnish Prime
Minister, Esko Aho, identified a number
of radical actions that the commission and
member states needed to undertake in
order to create an innovation-friendly
market throughout Europe. The report
identifies actions necessary in the following
areas to help achieve such a market: 

ñ harmonised regulation 

ñ ambitious use of standards 

ñ driving demand through public
procurement 

ñ a competitive intellectual property
rights regime 

ñ fostering a culture which celebrates
innovation. 

WITSA agrees, and believes that a less
fragmented, more innovation-friendly
European market would help our members
work more effectively throughout Europe
to help close the "digital gap".

Mr. George C. Newstrom is the Chairman of

the World Information Technology and Services

Alliance - WITSA and President and COO of

Lee Technologies.

is an important and robust industry
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Encouraging signs for the usage of Digital

According to the Observatory for the
Greek Information Society (OGIS),

the results of the annual comprehensive
measurement for initiative indices e-
Europe and i2010 show a significant
increase of Internet access by Greek
households and a reinforcement of
broadband services penetration to citizens
and businesses. The overall PC and Internet
usage to businesses (10+ employees)
remains at a high level. 

Increase of Internet use by
Greek households

Internet use by Greek households amounts
to 27.4% in 2006, compared to last
year's 24.2% (Figure 1). At the same
time, the change rate of Internet access
in Greece is significantly higher compared
to the average rate in the EU countries.
The increase rate for Greece in 2005 -
2006 is equal to 13.2%, compared to EU-
15's 6.25% and EU-25's 1.89%.

The percentage of broadband connections
in Greece amounts to 6%, while, at the
same time, there was an obvious decrease
of dial-up and ISDN connections in favour
of DSL. The price reduction, due to the
intense competition, is the reason why
broadband services recorded a significant
increase in 2006. It is also worth stating
that an ADSL connection at 768 Kbps,
for more than 20 hours of use per month,
costs less than a PSTN connection. 

Stable use by businesses,
shortfall in e-Government

The Internet usage to the Greek business
seems stable. 39% of businesses
employing 1-9 persons and 92.5% of
businesses with 10+ employees have
access to the Internet.The aforementioned
results are considered to be satisfying
and reach the respective results for EU-
15 and EU-25. Nevertheless, this study
showed that e-commerce activities
remained stationary for 2006. When it

comes to citizens, the overwhelming
majority of users (81%) take advantage
of the Internet to search for information
concerning products and/ or services. An
important fact is that only 40% percent
of the services offered by the Public
Sector are fully available online and close
to the European average. However, only
8% of Greek citizens use the public
services online. The services concerned
include collecting information on web
sites (7%), downloading official forms (4%)
and uploading completed forms (3%).
Contrary to citizens, the respective
percentage of businesses using public
services online remains high and is
estimated to be 71%. 

In the field of e-health, just 5% of the
population uses the Internet to search
for health-related information. As for
pathologists, 51% of them use a PC at
their private consulting room. Also, almost
1 out of 4 pathologists (27%) use a PC
to keep a record of their patients. At
the same time, 83% of them quote that
Information and Communication
Technologies are helpful in their work.

Education - schools

Virtually all schools in the country have
computer facilities (99%), in the same levels
as in 2005. Computers are mainly used for
educational purposes (80%), for
administrative staff use (53%), but also for
use among teachers/ professors (47%). The
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Figure 1. Usage of technology at home, source: √GIS 2007

Figure 2. Internet Usage, source: OGIS 2007
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Internet penetration in the schools with
computers is almost universal (97%),
something that was also to be found in
the 2005 measurement. Regarding the
type of connection with the Internet,
ISDN remains the most widespread this
year. There is also an increase in the
broadband connection type, especially in
the Lyceums, where there is a parallel
decrease of ISDN type.

User's profile

In 2006, PC and Internet usage, such as
daily Internet usage, have shown a
significant increase compared to 2005. 

As far as the place of access is concerned,
regardless the gender, age, educational
level and living place, the main places of
Internet access are home and workplace.
Users' preferences in this respect have
shifted away from Internet cafés, friends'
houses and educational institutions. The
most popular online activities seem to be
e-mail exchanging, entertainment, games,
travel information, the weather forecast
and reading newspapers/ magazines.
Mobile phone usage is quite high for
the majority of Internet users; regardless

the gender, age, educational level and
living place. Widespread use of mobile
phone has been recorded for both
genders; women seem to use it slightly
more than men (97.2% against 96.4%).
For second consecutive year, the rates of
males that use pc and Internet are higher
than the rates of female users. As far as
the place of Internet access is concerned,
it is worth mentioning that University is
the preferred place for females compared
to males. The main reasons males use
Internet are online orders, purchases of
products or services, e-banking and
software downloading. Internet usage
for job hunting and CV submission is
more common for females rather than
male population. In addition, women
that live in Athens and rural areas show
preference for travel and accommodation
related services provided by the Internet.

In 2006, the highest rates of PC and
Internet usage are noted among people
in the age group 16-24 (80.6% and
58.6% respectively). As far as the place
of access is concerned, users have access
to the Internet at home (71.4%); Internet
Cafés (28.4%), educational institutions
(17.4%), workplace (10.1%), school
(15.3%) and friends' houses (11.8%).

The rates of PC usage by people of university
education is very high, while PC usage by
primary and high school graduates remains
low and about 1 in 2 senior high school
graduates use a PC. There is a great increase
in computer usage by senior high school
graduates (at about 4.5%). It is very
interesting that there is a remarkable
increase in Internet usage by senior high
school graduates and university graduates
(about 7% - 8%).

University graduates and postgraduates
have shown significant increase in Internet
usage, while high school and senior high
school graduates use mostly the Internet

for downloading or playing games. The
Greek prefectures that have shown
significant increase in PC usage are Attica
(46.7%), the Northern Aegean (36.2%),
the Peloponnese (34.4%) and Western
Greece (32.5%). There is also a remarkable
increase in Internet access in Greek
prefectures, such as in Northern Aegean
(23.4%), Peloponnese (22.5%), Western
Greece (24.5%), Crete (25.1%) and
Central Greece (20.4%).

Finally, use of mobile phone is extremely
high in the whole country and especially
in Peloponnese, Northern and Southern
Aegean, while regions like Ionian Islands
and Western Macedonia show lower
rates of use.

Predictions

According to the OGIS, Greece has a
long way to go before becoming digitally
literate. The encouraging thing is that
Greece belongs to the countries that are
on an intense development course
concerning the broadband Internet
integration; it would be more preferable
if the country belonged to the club of
rising leaders in technology matters. The
goals of initiative i2010, in which Greece
is also to participate, include the
implementation of a common European
information area, innovation and
investments in research, social inclusion
and improved public services.

According to the Observatory, there
should be an implementation study of
specific actions in order to accomplish the
objective such as dealing with institutional
and legislative matters, creating a
framework for digital television
transmission, achieving the use of triple
play by 35% of the population and the
visibility of its benefits by 80% of the
population. 
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01 PLIROFORIKI SA www.01p.gr 210 25 94 600  ñ  2A PLIROFORIKI www.2agroup.gr 210 32 26 974  ñ  3P SA 210 80 62 597  ñ  3PLUS www.3plus.gr 210 88 21 638

ñ  4M SA www.4m.gr 210 68 57 200  ñ  4M-VK www.4m-vk.gr 210 68 57 200

A & N COMPUTERS LTD www.ancom.gr 210 40 04 438  ñ  ABC SA www.abc.gr 210 94 78 478  ñ  AC. & E. HELLAS SA www.ace-hellas.gr 210 60 68 600  ñ  ACCENTURE

www.accenture.com 210 67 81 400  ñ  ACCESS POINT 210 97 63 711  ñ  ACE ADVANCED CONCEPTS ENTERPISES SA www.ace.gr 210 80 98 500  ñ  ACTIS INFO SA

www.actis.gr 210 95 38 280  ñ  ACTIVE COMPUTER SYSTEMS LTD www.active.gr 210 65 11 202  ñ  ADACOM SA www.adacom.com 210 51 93 740  ñ  ADVANCED

BUSINESS SOLUTIONS www.abs.gr 210 95 31 283  ñ  ADVANCED CONSULTING SA www.adcon.gr 210 34 14 134  ñ  AGILIS SA www.agilis-sa.gr 211 10 03 310  ñ AIS

www.ais.gr 210 74 74 100  ñ  ALEXANDER MOORE LTD www.alexandermoore.com 210 65 43 067  ñ  ALFAWARE www.alfaware.gr 210 85 41 870  ñ  ALGORITHM www.algo-

rithmos.gr 2461 0 24 486  ñ  ALLWEB SOLUTIONS SA www.allweb.gr 210 74 74 774  ñ ALPHA SOFTWARE SA www.alpha-pl.gr 210 82 57 550  ñ  ALPHASOFT SA www.lav-

isoft.gr 210 66 91 551  ñ  ALTASOFT www.altasoft.gr 210 72 27 205  ñ  ALTEC SA www.altec.gr 210 68 72 200  ñ  ALTEC TELECOMS SA www.altectelecoms.gr 210 68 72 900

ñ  AMY www.amy.gr 210 61 33 000  ñ  ANACO LTD www.anaco.gr 210 96 00 915  ñ  ANCO www.anco.gr 210 92 09 200  ñ  ANCOTEL www.ancotel.gr 2273 0 30 630

ñ  ANIXTER GREECE NETWORK SYSTEMS LTD www.anixter.gr 210 74 70 145  ñ  ANODOS SA www.anodos.gr 210 97 17 016  ñ  APOLLO SA www.apollo.gr 210 74 89 200

ñ  APOPSI SA www.apopsi.gr 210 46 12 299  ñ  APPLIED TECHNOLOGY www.pouliadis.gr 210 92 42 072  ñ  ARCHETYPON www.archetypon.gr 210 95 36 410  ñ  ART

LTD www.art-cad.gr 210 82 28 568  ñ  ART SYSTEM www.artsystem.gr 210 27 50 445  ñ  ART TEC LTD www.arttec.gr 210 97 00 902  ñ  AT & T GLOBAL SERVICES

HELLAS LTD www.att.com 210 87 64 810  ñ  ATCOM INTERNET & MULTIMEDIA SA www.atcom.gr 210 24 45 805-6  ñ   ATHENS TECHNOLOGY CENTER www.atc.gr

210 68 74 300  ñ  ATOS ORIGIN HELLAS SA www.atosorigin.com 210 68 89 000  ñ  AVAX COMPUTER APPLICATIONS www.cha.gr 2821 0 97 027  ñ  AVAYA EMEA LTD

www.avaya.com 210 72 79 205  ñ  AXION SYSTEMS LTD www.axionsystems.gr 210 28 53 093-4

BASIS SA www.basisae.gr 210 74 88 781  ñ  BE-BUSINESS EXCHANGES www.be24.gr 210 35 23 500  ñ  BI-SOFT SOFTWARE SYSTEMS SA www.bsoft.gr 210 33 67 250 ñ

BIT AND BYTE SA www.bit-byte.gr 210 64 66 626  ñ  B-LOGIN SA www.blogica.gr 210 34 22 290  ñ  BMC SOFTWARE HELLAS www.bmc.com 210 94 00 880  ñ  BRIDGE

IT SA www.bridge-it.gr 210 94 02 774  ñ  BROKER SYSTEMS SA www.bsnet.gr 210 33 67 100  ñ  BSI SA www.bsi.gr 210 65 11 826  ñ  BULL www.bull.gr 210 92 03 300 ñ

BUSINESS INNOVATIONS www.bi.gr 210 97 65 816-7  ñ  BUSINESS SOLUTIONS SA www.business-solutions.gr 281 0 371 260  ñ  BYTE 2231 0 67700 ñ  BYTE COMPUTER

SA www.byte.gr 210 90 02 000

CA HELLAS SOLE PARTNER LTD www.ca.com 210 72 97 800  ñ  CENTRIC MULTIMEDIA www.centric.gr 210 94 80 000  ñ  CHRONOS www.chronos.com.gr 210 75 22 500

ñ  CISCO SYSTEMS www.cisco.com 210 63 81 300 ñ  CIVILTECH www.civiltech.gr 210 60 03 034 ñ  CMR LTD www.cmr-net.com 210 88 26 251 ñ  COMART SA

www.comart.gr 210 34 16 200  ñ  COMPUTER CENTER 2634 0 26 005  ñ  COMPUTER HOUSE 2321 0 58 466  ñ  COMPUTER INFORMATION www.cominf.gr 2651 0 85 560 ñ

COMPUTER INTEGRATED SOLUTIONS SA www.papasavas.gr 210 94 00 758 ñ  COMPUTER PROJECT SA www.computerproject.gr 210 62 66 800 ñ  COMPUTER SOLU-

TIONS www.csl.gr 210 77 11 527 ñ  COMSYS SA www.comsys.gr 210 92 41 486 ñ  CONCEPTUM SA www.conceptum.gr 210 88 38 858 ñ  COSMOLINE www.cos-

moline.com 212 21 22 000  ñ  COSMO-ONE HELLAS MARKETSITE www.cosmo-one.gr 210 27 23 810  ñ   COSMOS COMPUTERS SA www.cbs.gr 210 64 92 800   ñ  COS-

MOTE www.cosmote.gr 210 61 77 777 ñ  COSMOTECH www.cosmotech.gr 2731 0 82 220 ñ  CPI SA www.cpi.gr 210 48 05 800 ñ  CREATIVE MARKETING SA www.cre-

ative.gr 210 66 46 764 ñ  CRYPTO www.crypto.gr 210 61 22 513 ñ  CRYSTAL PLIROFORIKI 210 67 22 049 ñ  CYBERSTREAM LTD www.cyberstream.gr 

210 72 95 770 ñ  CYBERTECH www.cybertechgr.com 210 98 16 094

D.D. SYNERGY HELLAS SA www.ddsynergy.gr 210 51 54 141 ñ  DATA COMMUNICATION SA www.datacomm.gr 210 61 32 230 ñ  DATA CONCEPT SA www.datacon-

cept.gr 210 81 05 120 ñ  DATABLUE SA www.datablue.gr 210 94 80 675 ñ  DATACON SA 210 93 13 750 751 ñ  DATACRETA www.datacreta.gr 281 0 240 013 ñ

DATAMATION COMPUTER CONSULTING & APPLICATIONS www.datamation.gr 210 61 22 184 ñ  DATAMED HEALTHCARE INTEGRATOR SA www.datamed.gr 210 80 56

700 ñ  DATAWAY 251 0 600 090 ñ  DCS ITC www.mydcs.gr 210 77 15 137 ñ  DECISION SYSTEM INTEGRATION SA www.decision.gr 211 99 91 500 ñ  

DERMIGAKIS S. www.adconet.gr 2325 0 24 340 ñ  DIADIKASIA SA www.diadikasia.gr 210 67 29 040 ñ  DIASFALISIS www.diasfalisis.gr 210 93 23 237-238 ñ  DIENEKIS

PLIROFORIKI SA www.dienekis.gr 210 60 17 382 ñ  DIGIMARK SA www.digimark.gr 210 25 18 666 ñ  DIKTYO 2842 0 27 772 ñ  DIS SA www.dis.com.gr 210 87 67

400 ñ  DONA MARK SA 2897 0 23 573 ñ  DREAMTECH INFORMATION SYSTEMS LTD www.dreamtech.gr 210 77 71 832

E COMMERCE LTD www.ecommerce.com.gr 210 94 01 784 ñ  E.R.P EXPERT PROFESSIONALS 210 85 47 144 ñ  EFFECT COMPUTER APPLICATIONS SA www.effect.gr

210 82 56 790 ñ  ELECTRONIC DATA PROCESSING SOURCE SA www.edps.gr 210 89 93 660 ñ  ELEKTROGRAFIKI SA www.electrografiki.gr 210 67 11 248 ñ  

ELETCROTECNI∫A www.electrotecnika.gr 210 42 57 510-12 ñ  ELMI SYSTEMS www.elmisystems.gr 210 20 02 200-300 ñ  ENCODE SA www.encodegroup.com 210 65

63 880 ñ  ENERGY 2493 0 25 230 ñ  ENET SOLUTION - LOGICOM SA www.enet.com.gr 210 28 83 600 ñ  ENTERSOFT SA www.entersoft.gr 210 95 25 001 ñ  

E-ON INTEGRATION SA www.e-on.gr 210 60 18 700 ñ  EPAFOS LTD www.epafos.gr 210 69 90 401 ñ  EPOS SA www.e-pos.gr 210 40 01 878 ñ  EPSILON GIS SA

www.epsilon.gr 210 68 98 610 ñ  ERATOSTHEN∂S MELETITIKI SA www.eranet.gr 210 38 17 315 ñ  ERGON IRIS www.iris.gr 231 0 469 250 ñ  ERICSSON HELLAS SA

www.ericsson.com 210 66 95 100  ñ  ESCAPE HOLDING SA www.escapesolutions.gr 210 80 37 610  ñ  EURISKO www.eurisko.gr 211 75 03 200  ñ  EUROELECTRONICS SA

www.euroelectronics.gr 210 67 96 600 ñ  EURONET CARD SERVICES SA 210 94 78 478 ñ  EXABIT SA www.exabit-sa.gr 210 57 73 000 ñ  EXCESS INFORMATION SYS-

TEMS SA 210 25 32 881 ñ  EXODUS SA www.exodus.gr 210 74 50 300

FAGOTTO MUSIC www.fagotto.gr 210 36 40 688  ñ  FIBER SYSTEMS & NETWORKS SA www.fiber.gr 210 21 37 500-5  ñ  FINANCIAL TECHNOLOGIES SA www.financial-

technologies.com 210 74 59 700  ñ  FINVENT SA www.finvent.com 210 33 17 374  ñ  FORTH CRS www.forthcrs.gr 211 95 58 800  ñ  FORTHNET SA www.forthnet.gr 

210 95 59 000  ñ  FOTOMECHANIKI LTD 210 33 04 960-1  ñ  FUJITSU SIEMENS COMPUTERS SA www.fujitsu-siemens.com 210 68 64 143

GEM CONSULTING SA www.consulting-gem.gr 210 72 60 960  ñ  GENCOME www.gencome.gr 210 24 06 920  ñ  GLOBO TECHNOLOGIES SA www.globo.gr 210 64 66 00

ñ  GNOSIS COMPUTERS www.gnosis.gr 2231 0 24 445 ñ  GONET www.gonet.gr 2721 0 81 381 ñ  GREEK GEEKS SA www.greekgeeks.com 210 65 95 650 ñ  GRIVAS SA

www.grivas.com.gr 210 82 10 210 ñ  HELLAS ON LINE www.hol.gr 210 87 62 000 ñ  HELP PC www.helppc.gr 210 26 91 823 ñ  HEWLETT-PACKARD HELLAS LTD www.hp.com

210 61 41 371  ñ  HIPAC www.hipac.gr 210 93 70 265  ñ  HOME NET HELLAS SA www.homenet.gr 210 36 61 200  ñ  HOTECH www.hotech.gr 210 52 30 355 ñ  HYPER-

SYSTEMS www.hypersystems.gr 210 21 12 370

I.B.C. KENTRO PLIROFORIKIS ARGOUS www.acumen.gr,www.argosnet.net.gr 2751 0 61 572 ñ  I.T. CONSULTING SERVICES 210 76 54 552 ñ  IAPETOS www.iapetos.gr

210 36 13 333 ñ  IBM HELLAS SA www.ibm.com/gr 210 68 81 111 ñ  IDALCOM HELLAS SA www.idalcom.com 210 99 26 250 ñ  IFS HELLAS SA www.ifs.gr 

210 74 86 590 ñ  IMS ¶§∏ƒ√º√ƒπ∫∏ SA www.imsgr.com 210 98 52 534-6 ñ  INFO - TECHNOLOGY www.info-technology.gr 2421 0 86 384 ñ  INFOGRAPH LTD

www.infograph.net 211 100 30 00 ñ  INFOGROUP BUSINESS CONSULTANTS SA www.infogroup.gr 210 32 23 630 ñ  INFOKRAFT www.infokraft.gr 210 51 56 100 ñ

INFOMAP SA www.infomap.gr 210 67 56 008 ñ  INFONET PLIROFORIKI www.infonetpliroforiki.gr 2682 0 29 740 ñ  INFONORTH COMPUTER SYSTEMS www.infonorth.gr

2541 0 29 323 ñ  INFO-QUEST SA www.quest.gr 210 92 99 400 ñ  INFORMACY SA www.ilc.gr 210 69 02 600 ñ  INFORMATICA SA www.informatica.gr 2551 0 33

733 ñ  INFORMER SA www.informer.gr 210 90 09 200 ñ  INFOSYS www.koz.forthnet.gr 2461 0 24 720 ñ  INFOSYSTEMS LTD 210 72 37 320 ñ  INFOTECHNICA SA

www.infotechnica.gr 2741 0 80 200 ñ  INFOWARE www.infoware.gr 2661 0 26 268 ñ  INFOXOROS www.infoxoros.gr 210 72 58 751  ñ  INTE*LEARN www.intelearn.gr

210 95 91 810  ñ  INTEL HELLAS SA www.intel.com 210 67 52 000  ñ  INTELLISOFT LTD www.intellisoft.gr 210 68 96 616 ñ  INTELLISOLUTIONS SA www.intellisolutions.gr

210 95 70 983  ñ  INTER ENGINEERING www.inter.gr 2410 67 00 30  ñ  INTERFACE SA www.interface.gr 210 48 55 000  ñ  INTERSYS SA www.intersys.gr 210 95 54 000 ñ

INTERTECH SA www.intertech.gr 210 96 92 300 ñ  INTRACOM IT SERVICES www.databank.com.gr 210 20 05 000 ñ  INTRACOM TELECOM www.intracom-telecom.com

210 66 71 000 ñ  INTRALOT SA www.intralot.com 210 61 56 000 ñ  INVENSYS LTD www.invensys.gr 210 92 40 902-4 ñ  IRIDO www.irido.gr 210 89 53 324 ñ  ISL

COMPUTERS LTD www.isl.gr 210 77 99 968 ñ  IST SA www.ist.com.gr 210 74 88 678 ñ  ISTOS NET www.istos.com 210 64 59 172 ñ  ITEAM SA www.iteam.gr 

210 60 19 460 ñ  ITEC EKPAIDEYTIKI SA www.itec.edu 210 94 84 800
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KENTRO ILEKTRONIKON IPOLOGISTON www.khy.gr 2251 0 28 791 ñ  KESTREL INFORMATION SYSTEMS SA www.kestrel-is.gr 210 67 47 000 ñ  KEY SYSTEMS

SA www.keysystems.gr 210 68 39 090 ñ  KEYSTONE www.keystone.gr 210 86 61 142 ñ  KINTEC SA 210 89 58 634 ñ  KOPAR SA 210 82 04 000 ñ  KORRE

IOANNA 2541 0 77 157 ñ  KOSTOPOULOS IMAGE COMPUTERS www.image.gr 210 34 10 940-1 ñ  KOYNALIS VASILEIOS 2341 0 29 085 ñ  LANNET COMMU-

NICATIONS SA www.lannet.gr 210 57 08 300  ñ  LASE SA www.lase.gr 210 99 46 460  ñ  LASERLOCK INTERNATIONAL INC www.laserlock.com 231 0 907 222 ñ  LAV-

ISOFT SA www.lavisoft.gr 210 66 91 551 ñ  LEXIS www.lexis.gr 210 67 77 007 ñ  LG ELECTRONICS HELLAS SA www.hellas.lge.com 210 48 00 500 ñ  LH LOGIS-

MIKI www.lhlogismiki.gr 210 38 37 260 ñ  LOGIN LTD www.login.gr 210 65 60 360 ñ  LYKOS PAPERLESS SOLUTIONS SA www.lps.gr 210 66 97 500

M LYSEIS www.mlyseis.gr 210 53 16 660  ñ  MACS www.macs.gr 210 99 41 048  ñ  MAGENTA www.magenta.gr 801 11 711 711  ñ  MARINTER SA www.marinter.gr

210 46 11 157 ñ  MARLEX SOFT www.marlexsoft.gr 210 95 23 335 ñ  M-DATA SA www.mdata.gr 210 99 62 680 ñ  MDI SA www.mdi.gr 210 48 04 500 ñ

MEDIALAB 210 36 37 495 ñ  MEDITERRANEAN NAUTILUS GREECE www.mednautilus.gr 210 81 02 633 ñ  MEKANOTEKNIKA www.mekanoteknika.gr 

210 97 60 036 ñ  MELLON TECHNOLOGIES SA www.mellon.com.gr 210 33 12 500  ñ  MENTOR HELLAS LTD www.mentorhellas.gr 210 60 31 121  ñ  META MAN-

AGEMENT SERVICES www.metams.com 210 65 40 681  ñ  METROSOFT PLIROFORIKI SA www.byte.gr 210 90 02 180 ñ  MGE UPS SYSTEMS HELLAS www.mgeups.gr,

www.mgeups.com 210 28 56 750 ñ  MICRODATA www.microdata.com.gr 210 38 30 067 ñ  MICROELLAS SA www.micropolis.gr 210 88 35 300 ñ  MICROLAND

COMPUTERS www.eml.gr 210 27 07 880 ñ  MICRONET SA www.micronet.com.gr 2641 0 59 890 ñ  MICROSOFT HELLAS SA www.microsoft.com/hellas 

211 12 06 000 ñ  MIXALIS KOLYFAS  2251 0 44 292 ñ  MOBIUS SA www.mobius.gr 210 60 47 000 ñ  MODULAR SOFTWARE SA www.modular.gr 210 42 85

664 ñ  MODUS SA www.modus.gr 210 94 14 900 ñ  MOTION HELLAS www.motion.gr 210 68 58 455 ñ  MULTICOM SA www.multicom.gr 210 61 41 106-115

ñ  MULTIMEDIA CENTER SA www.msc.gr 2821 0 88 447 ñ  MULTISOFT SA www.multisoft.com.gr 210 49 41 400

NCR HELLAS SA www.ncr.com 210 94 75 700  ñ  NESSOS INFORMATION TECHNOLOGIES SA www.nessos.gr 210 88 47 000  ñ  NET SALES SA www.net-sales.gr

210 68 33 672  ñ  NETSMART SA www.netsmart.gr 210 32 40 940  ñ  NETWAVE SA www.netwave.gr 210 99 37 377  ñ  NEWSPHONE HELLAS SA www.newsphone.gr

210 94 72 222 ñ  NEXTSOFT www.nextsoft.gr 210 50 65 031 ñ  NIGICO www.nigico.gr 210 98 55 084 ñ  NIKAM www.nikam.gr 210 88 30 674 ñ  NOISIS SA

www.noisisdev.gr 210 72 50 800 ñ  NOMIKI BIBLIOTHIKI GROUP www.nb.org, www.nbalma.gr 210 36 78 800 ñ  NOVA CONSULTING SA www.novacon.gr 

210 61 49 300 ñ  NSG HELLAS LTD 210 57 05 800

ODOS LOGISMIKI LTD www.odos.gr 210 93 74 800  ñ  OFFICE LINE LTD www.officeline.gr 210 97 60 200  ñ  OK SYSTEMS www.oksystems.com 210 36 22 743  ñ  

OKTABIT SA www.oktabit.gr 210 60 11 901  ñ  OMEGA POINT www.omegapoint.gr 2221 0 83 671  ñ  OMIROS MULTIMEDIA www.omiros.gr 210 36 38 562  ñ  OPEN

SYSTEM SOFTWARE www.opensystem.gr 210 72 33 622  ñ  OPEN TEC www.opentec.gr 210 66 14 515  ñ   OPTIMEDIA INTERACTIVE SYSTEMS www.optimedia.gr

210 95 78 294  ñ  OPTIMUM www.optimum.gr 210 25 88 100  ñ  OPTISOFT www.optisoft.gr 210 93 74 470-2  ñ  ORACLE HELLAS www.oracle.com/gr 210 67 89 200

ñ  ORANGE BUSINESS SERVICES www.equant.gr 210 68 82 800  ñ  ORGANOSI LTD www.organosi.gr 2831 0 50 922  ñ  OROSIMO INFORMATION SYSTEM SA

www.orosimo.com.gr 231 0 805 205-9  ñ  OTE SA www.ote.gr 210 61 11 511  ñ  OTEGLOBE SA www.oteglobe.gr 210 87 62 500 ñ  OTENET SA www.otenet.gr 

210 61 51 600  ñ  OTS SA www.ots.gr 231 0 555 045

PANSYSTEMS SA www.pansystems.gr 210 95 71 971  ñ  PAPASOTIRIOU SA www.papasotiriou.gr 210 33 23 300  ñ  PARTNERS IN BUSINESS www.pib.gr 210 70 10 040 ñ

PC SERVICES www.pcservices.net.gr 210 52 34 231  ñ  PC SYSTEMS SA www.pcsystems.gr 210 81 23 000  ñ  PHAISTOS NETWORKS www.phaistosnetworks.gr 28920

24 450 ñ  PI - SYSTEMS www.pi.gr 210 75 69 600 ñ  PINK ELEPHANT MICRO ENGINEERING www.pinkelephant.gr 2310 74 87 01 ñ  PLAISIO COMPUTERS SA

www.plaisio.gr 210 28 92 275 ñ  PLANET FOUR NETWORKING SA www.cbnetworks.gr 210 80 50 260 ñ  PLIKTRO SOFTWARE www.pliktro.gr 210 68 42 098 ñ

PLIROFORIKI TECHNOGNOSIA LTD www.multiland.gr 210 61 25 880 ñ  PLUS PLIROFORIKI SA www.plusinfo.gr 210 86 65 555 ñ  POSTSCRIPTUM www.post-

scriptum.gr 210 72 92 288-9 ñ  PRINTEC SA www.printecgroup.com 210 92 09 000 ñ  PROFILE www.profile.gr 210 93 01 200 ñ  PROGRAMMA COMPUTING

CENTER INC. 210 92 13 205 ñ  PRONET SA www.pronet.com.gr 210 92 49 750 ñ  PYLONES HELLAS SA www.pylones.gr 210 74 83 700

QIRDC SA www.girdc.gr 210 38 10 151 ñ  QUALITY & RELIABILITY SA www.qnr.com.gr 210 80 29 409 ñ  RADIANT SA www.radiant-tech.gr 210 94 00 936 ñ

RAINBOW COMMUNICATIONS LTD www.rainbow.gr 210 90 12 892  ñ  RAINBOW SA www.rainbow.gr 210 90 12 892  ñ  RAINBOW SERVICES SA www.rainbow.gr

210 90 12 892  ñ  RAINBOW TRAIN LTD www.rainbow.gr 210 90 29 208  ñ  RAM LTD www.ram.gr 241 0 549 332  ñ  REAL CONSULTING SA www.realconsulting.gr

210 63 81 000 ñ  REAL TIME SOFTWARE LTD www.realtime.gr 210 38 03 246 ñ  RHODES TELEMATICS SA www.rtel.gr 2241 0 61 031 ñ  RODIAKI PLIROFORIKI

LTD www.rodosnet.gr 2241 0 67 979 ñ  RSS SA www.rss.gr 210 92 48 423

SAP HELLAS SA www.sap.com/greece 210 94 73 800 ñ  SAXPEKIDIS X. NIKOLAOS 231 0 546 247 ñ  SBCS SA www.sbcs.gr 210 42 82 942-3 ñ  SCAN INFOR-

MATION SYSTEMS www.scan.gr 210 62 68 400 ñ  SECURE LTD www.secure.com.gr 210 60 80 395 ñ  SEMANTIX INFORMATION TECHNOLOGIES SA www.semantix.gr

210 64 12 065 ñ  SEQUEL TECHNOLOGIES SA www.sequel.gr 210 23 89 700 ñ  SIBA SOFT SA www.sibasoft.gr 210 99 48 210 ñ  SIEM SA www.siem.gr 

210 72 99 571 ñ  SIEMENS SA www.siemens.gr 210 68 64 200-1 ñ  SILICON COMPUTER SYSTEMS  231 0 240 077 ñ  SIMPLEX INFORMATICS LTD www.sim-

plex.gr 210 92 45 900 ñ  SINGULARLOGIC SA www.singularlogic.eu 210 87 66 000 ñ  SI∂BEN INNOVATIVE INFORMATION TECHNOLOGY SOLUTIONS LTD www.sieben.gr

210 27 25 350 ñ  SMARTEC SA www.smartec.gr 210 58 20 000 ñ  SOFT ONE TECHNOLOGIES SA www.softone.gr 210 94 84 790 ñ  SONY HELLAS SA www.sony.gr

210 67 82 000 ñ  SPACE HELLAS SA www.space.gr 210 65 04 100 ñ  SPARKNET SA www.spark.net.gr 231 0 471 222 ñ  SPEECH COMMUNICATIONS

www.speech.gr 2821 0 70 250 ñ  SPORTS - COMM www.sports-comm.gr 210 28 54 600 ñ  SRG www.srg.gr 231 0 541 560 ñ  STAMATIOU CONSULTANTS

www.stamatiou-cons.gr 210 98 13 425 ñ  STIRIXIS SA www.stirixis.gr 210 90 12 892 ñ  SUN MICROSYSTEMS www.sun.gr 210 61 88 111 ñ  SUNSOFT LTD

www.sunsoftgr.com 210 93 17 811 ñ  SYMMETRICS SA www.symmetrics.gr 210 67 42 090 ñ  SYNCHRONOUS HELLENIC INFORMATION SYSTEMS LTD 

210 97 01 643 ñ  SYNED www.syned.gr 210 66 02 200 ñ  SYNET SA www.synet.com.gr 210 61 29 500 ñ  SYNPAN SOFTWARE - KONSTANTINOS SARGOLOGOS

www.synpan.gr 210 32 44 087-8 ñ  SYNTAX I.T. INC www.syntax.gr 210 65 43 100 ñ  SYSCO SA www.sysco.gr 210 93 19 551 ñ  SYSCOM SA www.syscom.gr

210 45 88 000 ñ  SYSTEMA TECHNOLOGIES SA www.systema.gr 210 67 43 243

TALENT www.talent.gr 210 32 17 720 ñ  TECHNOFOT SA www.technofot.gr 210 32 28 301 ñ  TECHNOKIDS - TECHNOPLUS www.technoplus.gr 210 48 11 260 ñ

TECHNOLIFE LTD www.technolife.gr 231 0 32 24 64  ñ  TECHNOPOLIS SA www.open.gr, www.techlink.gr 210 97 92 577-578  ñ  TECHNORAN SA www.technoran.gr 

210 51 54 330-2  ñ  TECHNOSYS 2321 0 58 558  ñ  TEKA SYSTEMS www.tekasystems.com 210 95 84 035  ñ  TELENAVIS HELLAS SA www.telenavis.com 210 81 24 111

ñ  TELLAS www.tellas.gr 210 81 13 419 ñ  TEXNOPOLIS 251 0 836 917 ñ  TOPNET CONSULTING SA www.topnetconsulting.gr 210 66 18 835

UNI SUPPORT LTD 210 92 10 622-3  ñ  UNIBRAIN SA www.unibrain.com 210 66 40 580  ñ  UNISYSTEMS SA www.unisystems.gr 210 33 85 000  ñ  UNIXFOR SA www.unixfor.gr

210 99 87 500  ñ  VALUENET SA www.valuenet.gr 210 82 56 956-9  ñ  VELLUM www.VELLUM.gr 210 94 16 622  ñ  VELTI www.velti.com 210 63 78 800  ñ  VIDEO-

RYTHMOS SA 210 95 33 321  ñ  VIVODI TELECOM SA www.vivodi.gr 211 75 03 700  ñ  VLACHOPOULOS C. SA www.vlachopoulos.gr 210 28 96 600  ñ  VODAFONE

- PANAFON www.vodafone.com 210 67 02 112-113  ñ  VOICENET www.voice-net.gr 210 75 73 100   ñ  WINCOR NIXDORF www.wincor-nixdorf.gr 210 62 40 800  ñ

WIND HELLAS TELECOMMUNICATIONS SA www.wind.com.gr 210 61 58 000  ñ  WORLDNET - INTELLISHOP 210 49 28 600  ñ  XEROX HELLAS SA www.xerox.gr 

210 93 07 000

CTI www.cti.gr 261 0 96 03 00 ñ  FORTH www.ite.gr 281 0 39 15 00 ñ  LIVANI PUBLISHING ORGANIZATION SA www.livanis.gr 210 36 61 200
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